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1 Business and Government - BG

2 Financial Risk Measurement and Management - FRMM

3 Management of Financial Services - MFS

4 Strategic Financial Management - SFM

5 Customer Relationship Management - CRM

6 Product Policy and Brand Management - PPBM

7 Retail Management - RM

8 Strategic Marketing - SM

9 Business Intelligence Systems - BIS

10 IT Risk Management - ITRM

11 Management Consulting : Profession & Practice - MCPP

12 Lean Systems - LS

13 Six Sigma - SS

14 Entrepreneurship and New Ventures - ENV

15 Mergers, Acquisitions and Corporate Growth Strategies - MACGS
16 Strategic Flexibility and Resoutrce Leverage in Organisations - SFRLO
17 Globalization and Culture - GC

18 Communication as Impression Management - CIM
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Danger is real.

But fear is a choice.



