B4 96308011 F[Y =
Lille Catholic University, IESEG School of Management

B H

* S

International healthcare system management
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Decisions & Leadership
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International marketing
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Retail strategies - Persuasion in marketing communication
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Culture impact on international business and management
T}"‘tﬁi :Efﬂr]fq_”L Eﬁ" FEpoEA F;[T}%JFIJ ) f'ﬁf‘@?",ﬁg{... paarT Ar Eals
BB A R S

* BT

W R L BB - SRR E R e g
=

L 2 ’3&[’%]”%1“’ : ﬁﬁ"?ﬁﬁ”ﬂ* =7 £ Ryanair #I Easyjet- Ryanairﬁi’ﬁ}‘ﬁﬁﬂﬁéﬁk
Mt PIER PRt SPGB R R S0 R AR - R R P
=5 15 W -

ﬁ'ﬂ
|

B



L. Lille s 55 - ([EHA257 % - §4 Ryanair S50 i 1) 27 207 R AR « §l
%TL%;%?'” TR TR 2L e -

- VRS T 4 Basyjet N SR i RSIHED orly B BT ! (R
E‘E‘%ﬁfj FE$IERS T 15~20 )

e T CHI s Ryanair@%ﬂ?ﬂ\ﬁliéi%g"ffJFIfJ%ﬁi‘J"Ryanair?f'lij?
f Beauvalxﬁkﬁﬁ,ﬂ@g%ﬁ!!!!! ?ig'lffﬁm&

JN RN~ TR 15~20 i TGV [ 1% - %w@ %%@*ﬁﬁﬁ%}%ﬁ*ﬂ
Beauvaix #5H#(; JHM%I 15 ! %EJ) *ﬂﬁﬁ &r“g'ﬁfuﬁ&%ﬂw%ﬁ'EJ.E@,U
Tl o NIRRT :{r {11517 k4196 Ryanair U427 [ 2 FF{ Choleroi
$4 > Bl EEE AR | P SRR % -

¢ <2714 Euroline : Z[FFF—~ ~Fy [ [ ¢ sl i 2 2 I’%@;@’FJ%TQ@I ,
T R R

© F TS S IECD R R L
BHRETRISALIE R T

FPFIR S SR Y B BIPORL AT ] e

RS RIS R £ ST AT £ TR R R
_%!T’”JT Bl o TSRS I AR ’Fﬁ“%‘l'— fﬁf{ﬁﬁﬁj“pﬁ oy AET@’J#@?\
; ?WEE'i&ﬁ&lﬁ SO ENAURIE e 1) J,?ﬂ [ AR~ S| .







