R A FRE

112363077 &= Jeiffa
2026.06
— R HRBRAN B
EHAEERGEZARRT > ERPMEEREF > L2 EAFHAER
BF o MPERBREERNTH (BN EE0RER) RYTVETEHE £
ERYHREOER LM S - FANEFHLELO AN > 1895 FEKKLA T
% “E'Etb:}éifﬁ—l:'t‘i‘ﬁ% —3EHR (B AFT) (La Sortie de l'usine Lumiére a
Lyon) > A ## ] A% Musée Lumiére A& °
iﬁv?ﬁ*f}—if‘% (emlyon business school ) & — AL AB 2 H iM% > i
#1872 % > #AH EQUIS ~ AMBA ~ AACSB Z AH 2B RRE > B mw A
BERZ— o 2RAZES early makers A & s 0 AFEMA LR L em
BGEE EFHEREDKHAEANARE  @ORATED ~ SRERFR
TRER s pRF A Ee (BEF) oLl (FR) Bo8m ENH LA
(BPE) % -

Z - RENS

AEHBMER > AL+ (PGE) BRI ABRKREROR 4% BATHE
major 2 core > ¥ LA B BB R RHE o U spring A > A w{E A 692 €A%
SA—~ —A# Cycle3 A= -~m A Cycled > BB cycle BEEEZ DV —%F -~ 2

% =% BERASECTS - HE AR L EH 20ECTS » ATARIEIEL C3 8
Z¥ C4E % EFTETREEHLLBEFTEE LT

ERATER G ARG cycle WHRFE > AR EFITH ~ M55 - BE -
BIRT ~ BAESH FEBAARGRAE - R TREBABZI > FE L @3E



B E3RES - LR IR (L L/ET/RA) L35k (A1/A2/B1/B2) ~ £ %
B UBRRGBEN -

Timeslots for courses 5AXI29 - Exploring entrepreneurship
+ BECTS
Wednesday | Thuraday Friday Saturday +  English course
+ level:intermediate
Az A A2 Az + Instructor : Pia ARENIUS
a2 A2 a2 :
This course covers the process of starting a new company from the point
<1 of view of the entrepreneur or founder. it addresses ongoing challenges
facing entreprenaurs, such as developing successful business ideas;
81 82 L 82 building @ team; obtaining ond using resources such as human capital
and funding; entreprensurial marketing, and managing and growing an
L " L Sport a2 entrepreneurial firm.
8l ANGUAGE c1 & 82 Students will goin practical insights (nto entreprensurship, from
Asto fundraising to firm growth. Those with prior entrepreneurial experience are
Ll ANDUES < ' B2 encouraged to review the course content to ensure it provides new

learning opportunities beyond their existing skills
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(—) e-commerce ( by Moritz Joerling )
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(=) branding (by Diego Rinallo )
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(™ ) market studies & marketing decisions ( by Alisa Jeunemaitre )
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