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1.Understanding the Elusive Consumer
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2. Product Management and Operational Marketing
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3.Business Development & Sales
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4.Career Management 2

EERE A ERUER - HEV AR S R EE g
MVERAE BRY > ARIERTERCAERREBEER - MBRAERNG LS —XW
S ~ SRR IESRFIIIAR -

5.Google Tools and Sem
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6.Instagram and Social Media in the Luxury Industry
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7 .Meta Certification
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8.Digital Marketing
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9.UX Design and Usability
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