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IMBD Spring 22

Number Contact

Course Code Course Title Local Lecturer of ECTS
hours

credits

Semester 2

MSC.IMBM2.MKCOR.0031 Understandmg the elusive consumer Rodrigo CASTILHOS _
MSC.TRCM2.DREOR.0002 Employability and Career lcareercenter [ 1 [ & |

Product Management & Operational
MSC.IMBM2.MKCOR.0063 Marketing Yannick LEGENESSIEL 4 24

MSC.IMBM2.MKCOR.0065 Business Development & Sales Pierre PERELAER
Blective courses (chooseS)| | | |
—  [ogticown Emilien NIZON
[ eongeToosandsem lucas MANDINAD |3 |18 |

Instagram and Social Media in the Luxury
Industry 1"

| [Mobile Marketing LMEDILLA _

Omnichannel Strategy and Digitalization of the
Point of Sale Rodolphe ISHAC 1c

T [Usbesgnam Uiy Jemlentizon | 5| 15 |
e lpereAewemwm [ s | i ]
Sustainable Marketing & Communication [Michael HARISMENDY | 3 | 18 |
| [Business intelligence with Data Mining chituokou [ 3 | 18 |
_—
_
Total Semester 2 180
Dissertation project (MSc only) _—
Total full year 60 180

All information| in this document was correct at time of publishing.
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Product management & operational marketing:
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Digital growth:
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Omnichannel strategy and digitalization of the point of sale:
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Trade marketing & communication:
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Instagram and social media in the luxury industry:
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