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® Business models in luxury
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® Experiential luxury

B SR R A PEER AR 0 47 Bl A" Experiential Marketing”" A1 "Digital Native
Monobrand Experimentation " » fx A [EHY S EH eEH FER -

"Experiential Marketing" 2 E5REF L =K 58 » —KIE 6 (E/NFEER - B L
ERR T o BFTERER ORISR A] » WA ERHE - 2 E HERRHE
S e AR 2RV —TEPkE - SRE N BRI MTRE 7B AL
B HEENE R - DUAEEE] - SMENE S E B AP -
"Digital Native Monobrand Experimentation "2 A —{E1SFE » ZEiHAHE —EH
arfif DNVB HYEFE - F NG B B M/ NEE i i — RE 2BV - [HA
FTENNEAR % » s ahmiiE SR - IHRAEEEIRZNE - B
REERE NI/ N R BB T A o

® Economic performance in luxury
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® International environment in luxury
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