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2.1 Corporate Finance & Investment Banking
e Advanced Corporate Finance
e CFA Certification
e Options, Futures and derivatives
e Enterprise Risk Management
e Financial Analysis
e LBO, Private Equity & Valuation
e Strategy and Business Modeling

e Tax aspects of transactions and restructuration

2.2 Global Marketing and Luxury Management
e  Luxury Entrepreneurship

e Reinventing Luxury

® Business Cases
e International Business project
e International negotiation

2.3 International Business Development and Entrepreneurship
e Contemporary Managerial Philosophies
e Entrepreneurial & Intrapreneurial Mindsets

e Entrepreneurial Project Development



e International Business Intelligence
e International Consulting Project

e  Managerial & Entrepreneurial Ethics
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