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1. Understanding the elusive customer

BRI EL R T _ESR PPT 24h » AEZGRATSE RSt (e R s
R EEE R RIS o e (i E R EE Y PROJECT » #2184t
HyPS—0 — e AIREE A RE » BiZEn 2L FRTAREIZK workshop
{EHPR SR & (U2 H5E PROJECT) » AR » fEHIR S SR ATIRHig A B A
EHRIEERKE -

2. Product management and operation marketing
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3. Business sales (i &4 1)
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4. employable(ZE0 244 7T)
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1. Digital growth
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2. Web analytics
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3. Omnichannel strategy and digitalization of the point of sales
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4.instagram and luxurious brand

HOEFEE - FARMEED - ISR AR - 2MREEmnE EENTHTEZ
BRI HTPR A O/ NEE S —(# B O A BEBIY i ST B ER 4H
5.Mobile marketing

6.SEO, SEM and content management

7.Social networks,community management and crisis communication and



management
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