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e Managing in International Contexts

BRAMEH LG E— %R Anke A AF S BT BHBEAA » HEEHK
B RET ML B ACEE FARMBA AL ZGEFAFES > BR

BB BRATSH 69 4530 » B F R A B BE RRGRM AT » B R UILE F

MRS s RAUKIEE ~ 5 A TR » T8 20558 o

e Presentation skills

L EBEA > HER L BAREHRBRBLANBELEREAE » 22K
AT EIFTREBE L — R RERINR » LEBREF o THRERY » @



HRERUIF O SRFE > ARBERE RBEMR VX TEAFOHE > AF
B AAA LETRER  HAEEI BB ENEETEHGIRIET b
BT ALEFFG G 5 R TERACHE R4 H4aXRELTE
& » A3E#F nice °

e Omnichannel Strategy & Digitalization of the Pos
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e User research for digital products
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