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1. Marketing Strategy and Brand Management
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2. Corporate Strategy
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1. General Management Essentials: Learn what counts

Business administration & Leadership & Reflection Entrepreneurship &

Economics Distribution

Integrated case study — Finance, | Business Ethics Entrepreneurship and Agile

Reporting, Strategy, Marketing, Working Methods

Logistics

Corporate Governances Leading Yourself and self- Coding and Data Literacy
reflection

Managerial Decision Making Leading others, HR and Disruptive Technologies and
Organizational Behavior Business Models

Competitiveness Problem Solving and
Communication

Managerial Decision Making Negotiation
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2. General Management Competencies: Gain practical experience

Practical Experience

International Experience

Project & Process Ma
Course

nagement

Student Consulting Project

3. General Management Deep Dives: Specialize in you

3 options:

Internship

Entrepreneurin

Residence

Term Abroad at Partner

University

Social Impact Project

Strategic Financial Decision | Transformation Digital Add-ons
Management Making Management Entrepreneurship
Global Strategy Financial analysis Innovation Online marketing | Choose one or
& Modeling Management & & Customer two courses from
Corporate Analytics not selected
Entrepreneurship deep-dives
Value Chain Corporate Customer Value Entrepreneurial Extra courses from
Management valuation & M&A | creation Challenges study abroad
Strategic Brand Corporate Finance | Change Business Plan International
Management & Private Equity Management Seminar: Starting study trip
up your digital
venture
Stakeholder Economics of Growth Open course, e.g.
Communication Finance Management corporate social
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