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1. Discover Tourism: Current Issues and Challenges (6 ECTS)
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. Reputation Management: Building Global Brand Reputation (6 ECTS)
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3. Entreprencurship Camp: Learn How to Start Your Own Business! (6 ECTS)
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. Negotiation Strategies and Techniques. A Case Study Approach Based on the

Harvard Program on Negotiation (4 ECTS)
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