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International Relations
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History of International Relations
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International Cultural Relations
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Product and Brand Strategy
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Market

Consumers & competitors
Business Model

PRODUCT&BRAND STRATEGI ES
3 levels of product

product life-cycle strategies

product-market strategies

brand identity and positioning

brand strategy (BAV)

product portfolio and brand portfolio strategies
brand extension strategies and brand architecture
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English for Advertising and Marketing
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neuro marketing : applies the principles of neuroscience to marketing research, studying
consumers' sensorimotor, cognitive, and affective response to marketing stimuli.



https://en.wikipedia.org/wiki/Marketing
https://en.wikipedia.org/wiki/Piaget%27s_theory_of_cognitive_development
https://en.wikipedia.org/wiki/Cognitive
https://en.wikipedia.org/wiki/Affective

transactional marketing

customer engagement

Unique selling point

Unhate campaign

native advertising

{The Marking Mix}

Product / Customer need /Acceptability/ objects
Price /Cost /Affordability/ objectives

Place/ Convenience/ accessibility/ organization
Promotion /communication/ awareness/ operation
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1/1 New Year’s Day
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5/1 International Labour Day
5/3 Constitution Day

8/15 Assumption of the Blessed Virgin Mary
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MONDAY 13.02 AND TUESDAY 14.02
BRACELETS PRESALES DURING OFFICE HOURS
FROM 12.30 TO 13.00

N S8R i R e B — LA IR B A E BN > B A A B B A R AEESNIE B A5 AR A AR B
WA AEREE o (HRE O LR AT RIEBBIR A > R RELSIE R EE) - vl LU (E 4
RATBLER ) L R A - R 2RI BA S & AR BT > i HAEparty ~ #R3E b~ BRATELH
B P B & EAH R R IRURLIE

B REHERE

B AR AR S G H I AC | BB COSTA (7 A 3 ] L) 2 LI
U2 1)~ B ACH % AR fIGreen Cafe Nero (— & BBE R Mbeza B RERAATIZ 1 )

ER SIS A A



BREHEE © To To Pho BAR Z RIS ¥ LIIREVISTT ~ JbAR > SHEFIZ > RBRATHH L8
—RKEHH

ZACRI R HE ~ P R B AT DL — AR BE RGO -
PAPU 12 Yelp/ trip advisord LA M —K U - AR R HAZ LIRSS ~

FEAEE L2 Ajoli - (Ml : Swietokrzyska 18, 00-052 Warszawa) - b1 B R E {7 H B
— AR - T LA — 1 SE AR B o

The Alchemist : & ENXFFB M LA EZE > A —ERERHEIE !
EE ORI - Miss Kimchi » TR IE 2R RIE BE - B8R - HERARH ~

H = 0BH# © Uki Uki Udon P8 HAUSFEMAYE » AR - (HEHRZ RRED -
A FHEE R ZPEX © /77 Sushi A2 47 F A5 RS

A A B > ARG RS Bl FARH
PRETFP Vika
FB : i w4 1) 22 £ & ik 1T Vika on the road

Instagram : Vikaontheroad



